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by Janina Birtolo

M
ove over, McDonald’s. There’s a
new option for lunch, one that is,
in a word, lovely. And Lynne
Adams is determined to intro-
duce Southwest Floridian sin-

gles to the possibilities inherent in that
option—and that adjective.

For the past two years, Adams has
been the Southwest Florida franchise
owner of It’s Just Lunch, a dating serv-
ice with a difference. Started in 1991
in Chicago, IJL bills itself as a fun,
proactive approach to first dates for
busy professionals. The company’s
Web site (www.itsjustlunch.com) proud-
ly announces that it has arranged two
million first dates in its fourteen years
and is responsible for “thousands” of
marriages.

Adams knows that’s not just hype. She

met her own husband through It’s Just
Lunch.

“I was living in the DC area at the time
and was involved with the Junior
League,” she recalls. “The director of It’s
Just Lunch in the area came to one of our
lunches and gave a presentation. I was
single at the time, and this seemed like a
good way to meet people. So I signed up.
And I eventually met the gentleman who
became my husband.”

Looking back, Adams thinks IJL
matched her and her husband because of

their similar backgrounds. Both of them
grew up in Virginia, were Episcopalian,
and worked in technology. Even though
they didn’t share that many activity pref-
erences, something clicked. “Because so
many people are so transient, to have
someone who knows where you grew up
was very appealing to me,” Adams says.
“And we were both in the technology
industry. Most people outside the indus-
try don’t understand what you’re talking
about.”

The match not only led to marriage. It
also led to lifestyle and career changes,
the first among them a move to Naples
three years ago. “All my closest friends
from Virginia now live in Florida,”
Adams explains. “I don’t have any sis-
ters, and they are like family to me. I
knew I wanted to be close to them. And I
was tired of the cold. I felt I needed a

As the owner of the Southwest
Florida branches of dating service
It’s Just Lunch, Lynne Adams helps
people find that special someone.

Following
Her Heart

For Lynne Adams,
her job is a 
perfect match
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lifestyle change.”
That change extended beyond

the desire for a warm climate and
proximity to friends. Adams had
been in the technology industry
since she graduated from college
and was ready for something new.
The idea of owning her own busi-
ness was a tempting prospect. And
when she found out the Southwest
Florida franchise of It’s Just Lunch
was available, it seemed like
kismet.

“I thought it would be a fun
business,” she says. “I think every-
body has that matchmaking
instinct.”

IJL also had the lure of being
essentially a turnkey operation.
The folks at franchise headquarters
in San Diego provide owners and
their employees with training and
techniques for interviewing and
matchmaking. They also provide
advice on office space, operations,
and advertising. “They basically
hold your hand for the first three
months,” Adams says. “After that,
they can be as hands-on as you
want them to be.”

Adams admits that the business
side of her new enterprise has been
more intensive than she expected. With
offices in Sarasota, Ft. Myers, and
Naples, she typically works from 8 a.m.
until 9 p.m., Monday through Friday.
“I’m passionate about the matchmaking,”
she says. “You have to be passionate
about what you do. I just wish there were
more hours in a day. I’d like to spend
more time with family and friends, but
I’m still on this learning curve as a busi-
ness owner. It’s like my baby.”

And the best aspect of that baby,
Adams notes, is the chance to bring peo-
ple together. In just two years, her fran-
chise has attracted more than 750 clients.
Each is guaranteed a minimum of four-
teen first dates for lunch or something
equally casual, like drinks after work.

Each morning, Adams and her staff
spend about an hour and a half going
through client profiles, looking for com-
monalities and possible matches. That
human touch is what sets IJL apart from
other dating services, she believes.
“We’re so personalized in our approach,”

she explains. “We don’t use computers
for matching. We do it the old-fashioned
way. We try to talk about people’s beliefs
and values. I so enjoy almost analyzing
relationships, although chemistry is hard
to define. And I enjoy the challenge of
hearing back from clients whether they
did click.”

Once Adams and her staff have decid-
ed on promising matches, they go about
setting up the first date. They contact the
clients, provide them with each other’s
first name, and find a mutually agreeable
time for a meeting. Then they make
reservations at a convenient restaurant, a
place that is well known and comfort-
able. “We try to take as much stress as
possible out of that first date,” Adams
explains, adding that part of the stress-
lessening rests in the fact that it’s just
lunch. “They have lunch,” she says. “It’s
an hour; it has a start and an end.”

Two of Adams’s most ardent support-
ers are David and Vickie Caputo of
Bonita Springs, who married in

November 2003 after meeting
through IJL. “I can’t say enough
about Lynne and the folks at It’s
Just Lunch,” David says. “The way
they match you up, the care they
take—you just know you’re going
to have common interests. They
actually sit with every client and
interview them. You can be very
specific in what you want or open-
minded. I just said, ‘Let me meet a
real person.’ My wife just hap-
pened to be my second date.”

Although delighted that the
Caputos became her first match to
result in marriage, Adams makes
no claims for such instant chem-
istry. She went on about five lunch
dates before meeting her husband,
so she knows it can take some
time. But client feedback after
each lunch helps her and her staff
to fine-tune future matches.

Recently, Adams’s new career
brought her into a whole new field:
putting together a book, The It’s
Just Lunch Guide to Dating in
Naples, Ft. Myers & Sarasota. The
general advice in the book (flirting
tips, what to talk about on a first
date, etc.) was penned through a
cooperative effort among the IJL

franchises, but each chapter includes
local recommendations for restaurants,
gyms, romantic spots, and the like. “I did
it with my employees,” Adams says. “We
made it our business to visit each place.”

Asked about the future, Adams
laughs. “That’s a good question,” she
says, “because I live so much in the
moment.” A priority, she says, will be to
learn her business even better, so she
can have more time for family, friends,
and sunsets. But there’s one thing of
which she’s certain: It’s Just Lunch is
here to stay. n

Lynne Adams maintains It’s Just
Lunch offices in Ft. Myers (239/939-
3900), Naples (239/597-4100), and
Sarasota (941/362-7702). For more
information on the service, visit www.its
justlunch.com.

Based in Naples, freelance writer Janina
Birtolo has been writing about
Southwest Florida for the past fourteen
years.

Adams and her staff analyze clients’ interests and
backgrounds to determine possible matches.
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P i c t u r e  P o s t c a r d  L i v i n g

Coco Bay is just a bit off the beaten path, yet well worth the trip to find it.  Located on the 

way to Sanibel, Captiva and the Gulf beaches, this island-style enclave consists of 100 artfully 

designed single-family homes and 44 spacious carriage homes, all nestled around a glimmering 13-acre lake.  

What’s more, Coco Bay residents also enjoy a 3,300-square-foot clubhouse that’s right on the lake, with state-of-the-art 

fitness center and a large pool with spa.  Discover the good life at Coco Bay.  And leave the ordinary behind.

Visit us soon in South Fort Myers, just north of Summerlin Road and Kelly Cove Drive, 1.8 miles west of San Carlos

Boulevard.  Sales center open daily,  16325 Coco Hammock Way.  239-437-2626  centexhomes.com

OUT OF THE WAY.
BEYOND THE ORDINARY.

CTX Mortgage Company, Commerce Title Company and Westwood Insurance are subsidiaries of Centex and offer homebuyers the ease of
one-stop shopping. Broker participation welcome.  Features, amenities, prices, terms and availability are subject to change without notice or
obligation. This material shall not constitute a valid offer in any state where prior registration is required. 
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